
Brands Against 
Humanity Rules

To start the game, the 
group put a price on their 
souls, and place the 
appropriate money card in 
the centre. The winner will 
donate this price at the 
end of the game.

Each player draws ten 
white cards. The player 
who most recently bought 
bottled water begins as the 
Corporate Monster and 
draws a black card.

If Jeff Bezos is playing, he 
goes �rst, regardless of all
bottled water purchases.

The Corporate Monster 
reads the question or 
�ll-in-the-blank phrase on 
the black card out loud. 
Everyone else answers the 
question or �lls in the 
blank by passing one white 
card, face down, to the 
Corporate Monster.

The Corporate Monster then 
shuf�es all the answers and 
reads each card combination 
out loud to the group. The 
Corporate Monster should 
reread the black card before
presenting each answer.

Finally, the Corporate 
Monster picks the funniest 
play, and whoever submitted 
it gets one point. After 
the round, a new player 
becomes the Corporate 
Monster and everyone draws 
back up to ten white cards. 
Play ends when the �rst 
player can no longer look 
themselves in the mirror. 

The winner goes to 
BrandsAgainstHumanity.com 
and donates the price of 
their soul to one of the 
causes linked to a card 
they won with. 



Brands Against Humanity

Coca Cola's 
campaign to 
remove tap water 
from restaurants.

Brands Against Humanity

Enron creating 
blackouts to 
make electricity 
unaffordable.

Brands Against Humanity

Nestlé contributing 
to 4,000 dead 
babies a day 
by aggressively 
promoting 
baby milk.

Brands Against Humanity

H&M’s child labour.

Brands Against Humanity

DuPont poisoning 
over 70,000 people 
by dumping Te�on 
in their drinking 
water.

Brands Against Humanity

No bathroom 
breaks in Amazon 
warehouses.

Brands Against Humanity

Monsanto causing 
1/2 million birth 
defects with 
toxic herbicide.

Brands Against Humanity

Foxconn driving 
workers to throw 
themselves off 
buildings.

Brands Against Humanity

M-spy helping 
abusive spouses 
spy on their 
partners.



Brands Against Humanity

BP spilling 4.9 
million barrels 
of oil in the 
Gulf of Mexico.

Brands Against Humanity

Enron creating 
blackouts to 
make electricity 
unaffordable.

Brands Against Humanity

McDonald’s making 
nuggets from 
chickens beaten 
to death with 
spiked clubs.

Brands Against Humanity

Cafe Nero 
never ever paying 
corporation tax.

Brands Against Humanity

The NFL 
blackballing 
Colin Kaepernick.

Brands Against Humanity

American Cyanamid 
Co. exporting 
carcinogenic 
pesticides.

Brands Against Humanity

Rio Tinto 
supporting 
Apartheid with 
illegal uranium 
mines.

Brands Against Humanity

Chiquita funding 
death squads to 
murder striking 
workers.

Brands Against Humanity

Walmart locking up 
workers overnight.



Brands Against Humanity

Reddit saying BLM 
after nurturing 
white supremacy 
all day long.

Brands Against Humanity

The Weinstein 
company ‘not 
knowing’ about 
Harvey.

Brands Against Humanity

M&S selling 
LGBT sandwiches 
so people think 
they care.

Brands Against Humanity

Aldi’s juicy horse 
meat burgers.

Brands Against Humanity

Asbestos in 
Johnson & Johnson’s 
baby powder.

Brands Against Humanity

Volkswagen 
cheating on 
emissions tests.

Brands Against Humanity

Facebook giving my 
data for harvesting.

Brands Against Humanity

L’Oreal posting 
black square and 
hoping nobody 
remembers that 
thing with Munroe.

Brands Against Humanity

Quaker Oats 
feeding delicious 
radioactive oatmeal 
to disabled kids.



Brands Against Humanity

                                 .
Now that’s 
innovation! 

Brands Against Humanity

MAKE
                                .
GREAT AGAIN!!!!

Brands Against Humanity

Dove washing a 
black woman 
white in an advert.

Brands Against Humanity

Victoria’s Secret 
using forced 
prison labour.

Brands Against Humanity

The hotbed of 
sexual harassment 
known as Uber.



Brands Against Humanity

GET RICH QUICK!!!
TRY
                                 .

Brands Against Humanity

Why is Daddy rich?

Brands Against Humanity

                                 .
The struggle is real.

Brands Against Humanity

America runs on 
                                 .

Brands Against Humanity

I work on 
dynamically 
innovative 
integrated systems 
for                           .

Brands Against Humanity Brands Against Humanity

Personally, I think 
we need bigger 
tax cuts on
                                 .

Brands Against Humanity

For her 23rd 
birthday, Kylie 
Jenner got a 
tattoo of
                                 .

Brands Against Humanity

We would care 
about 
                                 , 
but we already 
showed solidarity
once this year.


